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Ukuran kinerja yang digunakan oleh perusahaan meliputi ukuran 
kinerja keuangan dan non-keuangan. Karakteristik perusahaan 
seperti jenis industri dan ukuran perusahaan mempengaruhi 
penggunaan ukuran kinerja. Literatur terdahulu menemukan bahwa 
jenis perusahaan manufaktur dan ukuran perusahaan kecil 
menggunakan ukuran kinerja keuangan. Jenis perusahaan jasa 
menggunakan ukuran kinerja non-keuangan dan perusahaan dengan 
ukuran besar menggunakan ukuran kinerja keuangan dan non-
keuangan.  
Penelitian ini bertujuan membuktikan adanya perbedaan 
penggunaan ukuran kinerja berdasarkan jenis industri dan ukuran 
perusahaan. Variabel yang digunakan dalam penelitian ini yaitu 
ukuran kinerja keuangan dan ukuran kinerja non-keuangan. Obyek 
penelitian adalah strategic business unit pada perusahaan di industri 
consumer goods dan retail. Sampel yang digunakan sebanyak 34 
perusahaan. Sumber data penelitian diperoleh dari pengisian 
kuesioner oleh responden. Teknik analisis data menggunakan 
Independent Sample t-test. 
Hasil penelitian ini membuktikan bahwa tidak ada perbedaan 
penggunaan ukuran kinerja berdasarkan jenis industri dan ukuran 
perusahaan. Ini menunjukkan bahwa ukuran kinerja keuangan dan 
ukuran kinerja non-keuangan penting bagi perusahaan di industri 
consumer goods dan retail di Indonesia. Perusahaan juga sadar 
bahwa ada keterkaitan antar ukuran kinerja keuangan dan ukuran 
kinerja non-keuangan.  
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Performance measures used by the company include financial 
and non-financial performance measures. Firm’s characteristics 
such as type of industry and firm’s size are affect the use of 
performance measures. Previous literatures found that the type of 
manufacturing and small sized companies use financial performance 
measures. Types of service companies use non-financial performance 
measures and companies with large size use financial and non-
financial performance measures. 
This study aims to prove the existence of differences in the use of 
performance measures by industry and company size. The variables 
used in this study is financial performance measures and non-
financial performance measures. Research’s object is a strategic 
business unit in the consumer goods industry and retail. Samples 
used are 34 companies. Data’s sources were obtained from 
questionnaires. Analysis using independent sample t-test. 
These results prove that there is no difference in the use of 
performance measures by industry and companies’ size. This 
suggests that financial performance measures and non-financial 
performance measures crucial for companies in the industry's 
consumer goods and retail in Indonesia. The company also realized 
that there was a relationship between the size of the financial 
performance and non- financial performance measures . 
 
Kata Kunci: financial performance measures, non-financial 
performance measures, difference kind of industry, difference of size 
 
 
 
 
 
 
 
